
READING LIST 2017 
GEO 324: Geographies of the green economy 

This research-based course in economic and human geography is addressing the 

concepts, structures and changes that affect society and economic activities. It has a 

particular emphasis on the conditions for the `greening` of the economy, understood 

as the structures and processes related to environment, energy and climate challenges. 

The geographical focus is on communities, cities and regions, as well as on how 

individuals, firms and institutions are interlinked and affected. The lectures will 

combine theoretical and empirical examples with academic literature based on 

research from Norway as well as other countries reflecting some of the ongoing 

research at the department.  

 
 
1. Required readings 
 
 
Book (framing the course) 
Jones, A. (2010) Globalization: Key thinkers. Polity Press.   (Book shop) 
 
 
Articles 
Green Consumption 
 
HBL 
Larsen, H.L. 2015. How do Green Orders of Worth Affect the Spanish Falted Fish 
Market? In:  Lindkvist, K.B and Trondsen, T. (eds) Nordic-Iberian Cod Value Chains 
Explaining salted fish trade patterns. Springer.  (Oria)  
 
Evans, D. (2011)Consuming conventions: sustainable consumption, ecological 

citizenship and the worlds of worth. Journal of rural studies. Vol.27, issue 2 109-

115. http://dx.doi.org.pva.uib.no/10.1016/j.jrurstud.2011.02.002 
 
HA 
The role of Norwegian municipalities in responding to climate change. 
 
Kasa, S., Leiren M.D. and Khan J., 2012. Central government ambitions and local 
commitment: Climate mitigation initiatives in four municipalities in Norway and 
Sweden. Journal of Environmental Planning and Management, 55 (2), 211-228. 
DOI: 10.1080/09640568.2011.589649 
 
Dannevig H, Hovelsrud GK, Husabo IA (2013) Driving the agenda for climate 
change adaptation in Norwegian municipalities. Environment and Planning C - 
Government and Policy 31:490-505 doi:10.1068/c1152 
 



Amundsen H (2012) Illusions of resilience? An analysis of community responses to 
change in Northern Norway. Ecology and Society 17:46 doi:10.5751/ES-05142-
170446 
 
Amundsen H (2015) Place attachment as a driver of adaptation in coastal 
communities in Northern Norway. Local Environment 20:257-276 
doi:10.1080/13549839.2013.838751 
 

HT 
Green Entrepreneurship 
 
Allen, J.C & Malin, S. (2008) Green Entrepreneurship: A 
Method for Managing Natural Resources?, Society & Natural Resources: An 
International Journal, 21:9, 828-844. 
http://dx.doi.org/10.1080/08941920701612917 
 
Cohen, B., & Winn, I, M. (2007) Market imperfections, opportunity and 
sustainable entrepreneurship. Journal of Business Venturing, 22, 29-49. 
http://dx.doi.org/10.1016/j.jbusvent.2004.12.001 
 
Gibbs, D. (2009) Sustainability Entrepreneurs, Ecopreneurs and the 
Development of a Sustainable Economy. Greener Management International 
55. Greenleaf Publishing. 
 
HBL 
Green Planning for cities 
 
Bulkeley, H. et al. (2012) Cities and Low Carbon Transitions. Routledge, Abingdon. Chapter 
3, 29-41 and chapter 7, 88-106.  (Litteraturkiosken) 
 
Van Assche, K., Duineveld, M. and Beunen, R. (2014). "Power and contingency in 
planning." Environment and Planning A 46(10): 2385-2400. 
DOI: 10.1068/a130080p 
 
TIW 
 Recovering complexity – understanding contested energy spaces by engaging multi 
dimensional assemblage theory  

 
Wanvik, T. I. (2014). "Encountering a multidimensional assemblage: The case of 
Norwegian corporate social responsibility activities in Indonesia." Norsk Geografisk 
Tidsskrift - Norwegian Journal of Geography 68(5): 282-290. 
http://www.tandfonline.com/doi/abs/10.1080/00291951.2014.964761 
 
Wanvik, T. I. (2016). "Governance transformed into CSR – new governance 
innovations in the Canadian oil sands " Extractive Industries and Society. 
http://www.sciencedirect.com/science/article/pii/S2214790X16300077 
 
Haarstad, H. and T. I. Wanvik (2016). "Carbonscapes and beyond Conceptualizing 
the instability of oil landscapes." Progress in Human Geography: 0309132516648007. 
http://phg.sagepub.com/content/early/2016/06/30/0309132516648007 
    


